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Tong quan vé bao céo

Tiép thi nguoi anh hudng dang ngay cang pho bién tai Viét Nam nhung day van la moét linh vuc gay
nhiéu khé khan cho céc nha tiép thi. Cac nha tiép thi can khong ngirng cap nhéat va hoc hoi dé bat kip
su thay doi cua thj truong cling nhu sy ra dai cia nhirng xu hudng méi.

Béo cdo sé di sau vao cac phan khic nguai anh hudng pho bién nhat tai thi truong Viét Nam, nén tang
c6 nhiéu nguoi anh hudng sir dung nhat, phan loai ngudi anh huédng theo sé lvong nguai theo doi va
ty lé tuong tac trung binh theo tirng nén tang. Ngoai ra, bdo cédo ciing dua ra nhirng so sanh vé ba
phan khic ngudi anh hudng pho bién nhat tai Viét Nam theo tirng nén tang, theo sé lwong nguoi theo
doi va ty 1é tuong tac trung binh.

Muc tiéu cua bédo cdo la cung cap céc thong tin vé ngudi anh hudng va tiép thi ngudi anh hudng cho
cac nha tiép thi, tir d6 thuc day nganh tiép thi di xa hon.

D liéu trong bao cédo nay dugc thu thap va phéan tich tir nén tang AnyTag* va tat ca céac so liéu déu
chinh xac vao thgi diém ra mat béo céo

Vé AnyMind Group

AnyMind Group la nha cung cap giai phap cong nghé ho trg phat trién thuong mai (commerce
enablement platform) cho céc nha tiép thi, ngudi c6 anh hudng, nha xuat ban va doanh nghiép.

Thanh 1ap vao ndm 2016, AnyMind Group da nhanh chéng md réng ra toan chau A. Céng ty phat trién
cdac nén tang trong yéu cho nén kinh té ky thuat s, bao gom phan mém dé phan tich kinh doanh, san
xuat ddm may, ho trg thuong mai dién tu, tiép thi va hau can.

Cong ty cung cap cac giai phap ho trg cac tap doan, cac cong ty tré tiém nang, ngudi anh hudng, nha
sang tao ndng noi dung cling nhu cac nha xuat ban va nha phat trién trng dung truc tuyén co tu duy
tan tién nhat trén toan khu vuc.

Tim hiéu thém tai: https://anymindgroup.com/

*AnyTag trwdc day dwoc biét dén voi tén goi la
CastingAsia
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Dinh nghia

Bado cdo sé dé cap t6i nhiéu phan khic ma nguoi anh hudng dang hoat dong. Nguoi anh hudng sé
duogc phan loai dua trén phan khic ndi dung ma ho sang tao va theo dudi.

Nguoi anh hudng cé thé str dung moét hodc nhiéu tai khoan mang xa hoi khac nhau

Ngoai ra, nguoi anh hudng sé dugc chia thanh 5 nhom nhu sau: top stars (Nguoi noi tiéng),
macro-influencers, micro-influencers, nano-influencers va end-users (Ngudi dung cudi). Dinh nghia cu
thé ciia moi nhém dugc trinh bay tai anh minh hoa

D{t liéu duoc thu thap thong qua nén tang AnyTag, bao gém nguai anh hudng tir moi Itra tudi, tir

nhiéu nén tang mang xa hoéi (YouTube, Facebook, Instagram va Twitter) cling nhu tir tat ca cac nhém
va linh vuc duoc dé cap a trén.

FOLLOWERS

Top Star

100K - 1M

--------------------- L I I R I I I B SN A

10K-100K

1K-10K

100-1K
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Phan khic nguoi anh huong pho bién
tai Viet Nam

Phan khic nguoi anh huong
pho bién nhat tai Viéet Nam
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*Nguoi anh hudng dugce phan loai dua trén nhém ndi dung ma ho phat trién

Theo dir liéu trén nén tang AnyTag, ngudi anh hudng thuéc ba nhom Arts & Entertainment, Fashion &
Beauty, va Food & Beverage chiém s6 luvgng dong déo nhat trong tong s6 13 phén khtc.

Céac nhan hang cé thé hogp tac véi nguai anh hudng tir nhiéu phan khac khac nhau. Tuy nhién, viéc cé
thong tin chi tiét gitp nhan hang luva chon duoc nguai anh hudng phu hgp nhat cho tirng san pham,
thuwong hiéu hodc chién dich cu thé.

C6 thé thay dai dich khéng lam anh hudng dén cac phan khiuc Food & Beverage, Family, va Business
khi ba phan khtc nay van cé toc do tdng trudng duong va tang trudng cao nhat trong nam qua. Cu
thé, Food & Beverage tang 19.71%, theo sau la phan khic Family véi 7.65% va cudi cung la phan khac
Business vai 7.21%.
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Thong ké vé nén tang mang xa hoi

B Endusers M Nano-influencers Micro-influencers [ Macro-influencers [ Top stars

Facebook

53.31%

YouTube

25.53%

Instagram

Twitter

Trong tong s6 hon 16,000 nguai anh hudng trén AnyTag tai Viét Nam, ¢6 t6i 53.21% nguoi anh hudng
str dung Facebook trong khi con s6 danh cho YouTube |a 25.53%. Instagram ding vi tri thir 3 véi
20.55% va cudi cung la Twitter v6i 0.61%.

Facebook ghi nhan murc tang trudng 63.09% so véi cung ky nam trudce, trong khi Instagram tuy chi
ddang thr 3 vé mire do pho bién nhung lai cé tdng trudng manh nhat (127.87%) so véi nam trude.

S0 lvong ngudi anh hudng trén nén tang YouTube tuy chiém hon 25% nhung lai c6 toc do tang trudng
am trong nam qua.

Doi v6i Facebook, murc tang trwdng Ién nhat dén tir micro-influencer (10.000 dén 100.000 ngudi theo
doi) va top star (trén 1 triéu ngudi theo doi) trong khi su tang trudng cua Instagram phan Ién dén tir
dan s6 micro-influencer, macro-influencer (ttr 100,000 dén 1 triéu ngudi theo doi) va top star.

& AnyMind’ :



Phan tich sau

Nguoi anh huong theo so luong nguoi

theo doi

Top star
(1M+ followers)

Macro-influencer
(100k-1M followers)

Micro-influencer
(10k-100k followers)

Nano-influencer
(1k-10k followers)

End user
(100-1k followers)

0.00% 10.00% 20.00%

Facebook la nén tang duoc ua chudng nhat
cho céc chién dijch tiép thj nguoi anh hudéng
trong nam qua (95.26%), phu hop véi toc do
tang trudng nhanh chéng cua ngudi anh
hudng sir dung Facebook.

Chién dich tiép thi nguoi anh hudng trén
YouTube cé xu hudng giam, trong khi so liéu
cho Twitter van gilr nguyén.

Nhin chung, moi nén tang déu cé tiém nang
rat I6n dé chién dich tiép thi ngudi anh
hudng. Diéu quan trong la cédc nha tiép thi
phai lwa chon nén tang phu hop véi nguoi
dung cudi.

25.15%

25.08%

25.97%

Theo dir lieu tréen AnyTag, hai nhdm
micro-influencer va macro-influencer chiém hon
50% tong s6 ngudi anh hudng véi so liéu danh
cho hai nhém lan luot |a 25.08% cho
micro-influencer va 25.15% cho
macro-influencer.

Nhdém top stars va macro-influencers ghi nhan
toc d6 tang truang dang ke, vai ty |é lan luot la
130.69% va 31.91%. Diéu nay cho thay mot s6
lrong I&n micro-influencer trd thanh
macro-influencer va macro-influencer trg thanh
top star trong nam qua.

Nhin chung, s6 luvong ngudi anh huéng & Viét
Nam ghi nhan tdc do tdng trudng dang ké trong
mot ndm qua va cho thay van con nhiéu tiém
nang dé phat trién hon trong tuong lai.

Chién dich tiép thi nguoi anh huong
theo nén tang

2020

2021

YouTube [ Twitter

B Facebook [ Instagram

25% 50% 75% 100%

Phan tram trén bi€u do phan anh ty 1é chién dich tiép thi ngudi anh hudng trén 1 nén
tang so vaéi cac nén tang khac
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So sanh ba phan khuc nguoi anh huong

Facebook la nén tang duoc nhiéu ngudi anh Nén tang mang xa hoi pho bién nhat cho 3 phan
hudng thudc phan khuc Arts & Entertainment khic ngudi anh hudng
(52,63%), Fashion & Beauty (63,24%) va Food &
Beverage (72,36%) str dung nhat.

B Arts & entertainment [l Fashion & beauty Food & beverage
Ngudi anh hudng thudc phan khic Food &
Beverage (26.55%) dan dau nhéom ngudi str dung .
Instagram trong khi nguai anh huéng thuéce
nhom Arts & Entertainment (23.04%) chiém ty 1é
cao nhat trong nhém YouTube.

52.63%

26.55%
23.81%

Su pho bién cua Facebook cé thé dén tir dac
diém riéng trong dinh dang va dac diém nguoi j

dung trén nén tang nay (vi du: Facebook la nén
> ~ e A 7. N . N N N I 0.520.54¢

tang phd bién véi ngudi Viét va phu hgp cho cac '1 —

hoat déng quéng cao tu ‘thu’o’ng h|éu) Instagram Facebook YouTube Twitter

Tuy ton tai su khéac biét gitra nén tang ma nguai
anh hudng dang st dung, diéu quan trong nhat
van la nam chac insights vé nguoi dung cudi dé
lra chon nén tang phu hop nhat.

Phan loai nguoi anh hudng theo sé luong nguéi  Ngudi anh huéng thudée phan khic Food &
theo doi Beverage dan dau trong nhdm nano-influencer
v3i 24.63%. Diéu nay cho thay nguai tiéu dung
Viét Nam san sang dén nhan céc ndi dung vé am
B Arts & entertainment [l Fashion & beauty M Food & beverage thuc tr nhirng nha sang tao néi dung khong cé
qué nhiéu nguoi theo doi.

Top star
(TM+ followers)

bong thoi, ngudi anh hudng thudc phan khic
Arts & Entertainment dan dau nhém
micro-influencer, macro-influencer va top star.

Macro-influencer
(100k-1M followers)

Micro-influencer
(10k-100k followers)

Cudi cung, diéu quan trong nhat van la lua chon
ngudi anh hudng phu hop nhat vdi tirng chién
dich. C4c nha tiép thi cé tan dung céc thong tin
chi tiét tlr cac nén tang tiép thi ngudi anh hudng
nhu AnyTag dé hiéu ré hon cach nguai cé anh
hudng truyén tai néi dung cling nhu nhan khau
hoc ngui theo doi.

Nano-influencer
(1k-10k followers)

End user
(100-1k followers)

il
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So sanh cac phan khic nguoi anh huong

Ty Ié tuong tac trung binh theo timng nén tang

Arts & entertainment Fashion & beauty Food & Drink
Nano-influencers Micro-influencers Nano-influencers Micro-influencers Nano-influencers Micro-influencers
(1k-10k followers) (10k-100k followers) (1k-10k followers) (10k-100k followers) (1k-10k followers) (10k-100k followers)
4.59% 0.90% 5.63% 1.37% 8.57% 1.54%
Facebook 13.69
1.40% 74 0.00% 2.07% 0.57% 2.77% 27.12%| 0.80% 2.09%
5.27% 3.71% 5.23% 3.71% 2.66% 1.96%
Instagram
2.65% el 1.72% YA 2.60% YA 1.56% YA 1.38% 490% |1.11% 3.89%
1.33% 1.90% 2.72% 1.25% 2.21% 0.61%
YouTube
0.24% YA 0.31% Y 0.90% 0.36% PN 0.82% 5.41% [ 0.16% 2.89%

Median

1st quartile 3rd quartile

Lira chon ngéu nhién 3000 nguoi dnh hudng tor 1000 dén 100,000 nguoi theo dbi thudéc 3 phan khuc phc"3 bién nhét tai Viét Nam

Xét vé ty lé twong tac trung binh ctia ba nhom nguai anh hudng pho bién nhat tai Viét Nam,
Facebook cé murc d6 tuong tac tot nhat cho ngudi anh hudng thudc phan khic Fashion & Beauty va
Food & Drink, trong khi Instagram la nén tang ly tudng nhat cho ngudi anh huéng thudéc phan khic
Arts & Entertainment. Day la

Thong thuong nano-influencer sé cé ty 1é twong tac 16t hon micro-influencer nhung xu hudng nay lai
bi dao nguoc doi véi nhirng ngudi anh hudng thudc phan khic Arts & Entertainment trén nén tang
YouTube, tao co hdi cho cac nha tiép thi tiép can phan khic nay.

Ngoai ra, ca nano-influencer va micro-influencer trong linh vuc Arts & Entertainment déu co ty Ié
tuong tac cao nhat trén Instagram, trong khi hai nhém ngudi anh hudng thudc phan khic Food &
Drink lai tuong tac t6t nhat trén Facebook.

Cudi cung, ty 1é tuong tac trung binh gitta nhédm 1 va nhém 3 cda nano-influencers trén nén tang
Facebook cé su chénh Iéch kha 16n.

Tom tat
v Food & Beverage, Family, Business la ba phan khic cé toc d6 tang trudng nhanh nhat trong ndm

qua tai Viét Nam.

v Facebook da vuot qua YouTube dé trd thanh nén tang pho bién nhat dugc str dung bai nguoi
anh hudng trong nam qua.

v Facebook van la nén tang dugc wa chudéng nhat cho céac chién dich tiép thi nguoi anh hudng,
ma ra nhiéu co hdi cho thuong hiéu tan dung nén tang nay.

v Ngoai ra, cac nha tiép thi can hi€u ré dau nén tang mang xa hoi phu hop cho tirng phan khtc
ngudi anh hudng, ddc biét la 3 phan khic pho bién nhat.
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The gold standard in influencer
marketing for Asia

.....

Follower (Total) Post Like Save
200,000 200,000 200,000 200,000 200,000 200,000
41,900 1 (+5%) 30 ¢ (5% +1,900 7 41,900 + 05 41,900 1 (5
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CAMPAGN cost ENGAGEMENT ENGAGEMENT RATE ke COMMENT
a5 83,100,009 uvso 21,009 1.03 % 1,005,799 1,005,799

“O-Cost -0~ Engagement

Get your hands on platforms used by the most exciting brands and the
most dynamic influencers

For Marketers For Influencers
’ ™ ’ ™
*» AnyTag *» AnyCreator
> >
More info: AnyTag website More info: AnyCreator website

The Drum Awards
Digital Advertising
APAC

Game-Changing Advertising Technology

Reach out now



https://anytag.jp/
https://any-creator.com/
https://anytag.jp/
https://any-creator.com/
https://anymindgroup.com/contact/

